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DIRECTOR OF COMMUNICATIONS 
FLSA Designation:  Exempt 
 
Ploughshares Fund is a public grantmaking foundation that seeks to reduce and ultimately eliminate the 
threat posed by nuclear weapons. Our vision is a world where nuclear weapons can never be used 
again. We fund and coordinate individuals and organizations in the United States and abroad that create 
solutions, drive policy and build grassroots support for a world free from the dangers of nuclear 
weapons. 
  
We are looking for a full-time Director of Communications to build on the many successes that we 
have accomplished to date and to enhance even more our brand and reputation as a smart, credible, 
and innovative leader in our field. 
 

Position Summary 
The Director of Communications manages and administers all aspects of the communications 
department, helping build credibility, visibility and audience for Ploughshares Fund. The Director of 
Communications will set and guide the strategy for public-facing communications for the organization, 
with special emphasis on building audience and expanding the organization’s reach. This includes 
branding, public relations, content and publications, as well as online and social media. Specifically, the 
Director is responsible for overall brand, public relations, and messaging strategy for the organization 
to help ensure that Ploughshares Fund builds and maintains its established reputation and brand. The 
Director of Communications also acts as an advisor to the President and Executive Director/COO on 
issues related to communications. The Director of Communications reports to the Executive 
Director/COO and is a member of the organization’s senior leadership staff. 
 

Functions and Responsibilities 
 Develops, implements, and evaluates the annual communications priorities and strategic plan, in 

close coordination with development team to increase and maximize the organization’s reach, 

engagement and conversion of prospective donors and donors with every interaction. 

 Creates and implements brand strategy, management & evaluation.  

 Collaborates with policy and program teams to create messaging guidelines, oversees 

implementation overall messaging and content strategy. 

 Leads the creation of content for annual report, email marketing, development collateral, blog 

and other pieces as needed. 

 Creates and implements media strategy, including organizational management of media 

relationships, pitching and placement of organizational spokespeople. 

 Builds and promotes the profile of organizational leadership, specifically executive director and 

president. 

 Identifies and creates promotional opportunities for the organization, spearheads appropriate 

campaigns to maximize public visibility. 

 Advises on media, communications and popular culture related grants and initiatives; cultivates 

relationships with external partners around communications-related initiatives.  
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 Maintains a crisis communications response plan, advises leadership on potential crises and 

pitfalls, and leads response to communications crises as appropriate. 

 Manages and grows the communications department (currently 2 full time staff and one 

dedicated intern role), including personnel evaluations; develops and administers budget.  

 Staff liaison to Board Communications Committee.  

 

Qualifications 
 Degree in English, communications, journalism, marketing, public relations or other relevant 

field required. Advanced degree a plus. 

 Minimum 5 years of experience managing successful mission-driven communications programs 

with strong emphasis on leveraging communications for marketing. 

 Excellent copywriting and copyediting skills, comfortable accepting feedback and writing in a 

collaborative, professional manner.  

 Track record of defining, positioning, differentiating and building strong brands.  

 Strong track record working with new and traditional media. Experience in successfully utilizing 

social media to engage stakeholders including membership groups, media, policymakers and 

donors.  

 Strong project management skills and team-oriented approach. 

 Understanding of DC policymaking process and foreign policy, and specific knowledge of 

nuclear weapons issues, are pluses. 

 Functional knowledge of media databases, web management platforms, email marketing 

programs and industry standard copyediting tools. Design knowledge and skills a plus.  

 Outstanding oral, written and interpersonal communications skills. 

 

Additional Requirements 
Participate in 24 hour, on-call response service when there are special circumstances or emergencies. 
Expected to attend special events, some of which may occur in the evening or on weekends. Some 
travel required.  
 

To Apply 
Please submit a brief cover letter, resume or CV and a brief (1 to 2 page) writing sample to Isobelle 
Sugiyama, at isugiyama@ploughshares.org by November 1, 2014. Please do not contact us by phone. 
To learn more about Ploughshares Fund, please visit ploughshares.org.  
 
Ploughshares Fund is based in San Francisco and is a collegial office setting located in the Presidio of 
San Francisco. Ploughshares Fund also has an office in Washington D.C.  This position is full-time 
only. Compensation is based on experience and qualifications. Ploughshares Fund offers a full range of 
benefits including health insurance, a retirement matching plan, paid sick leave and paid vacation time. 
Ploughshares Fund is an Equal Opportunity Employer. 
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